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What is Social Media?

e Virtual communities in which people create, share or exchange information

Social Networks Blogging Content Creation  Immersive Gaming
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Who uses Social Media?

Favorite social media platform by birth-year (201 6)
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Who uses Social Media?
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FACEBOOK YOUTUBE

Most popular Better than TV _
1 unique
monthly

1 unigque
L] 9 monthly BILLION = users

BILLION users
predominantly male
d male
female

AGES AGES  YouTube reaches more 18-34
best place to reach Millennials and Generation X o =
18 '49 Gener. 13 49 and 35-49 year olds

ation X spends almost 7 hours per week on social media

predominantly female
813% of online women
75% of online men

of users spend 20 minutes or
more on Facebook every day

a2 2 video views
MILLION per minute




Who uses Social Media?

unigue
monthly
UsSers

predominantly female
38% of online women
of online men

go% of Instagram users
are under 35

of Instagram users
follow brands

unigque
monthly
users

WITTER

Most oversaturated

predominantly male
227 of online men

i i i -
-4 of online women -
mostly 18-2g
year-olds

53% of Twitter users never
post any updates

users only spend an average of 2.7 minutes
on Twitter's mobile app per day



Companies use Social Media too!
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Political Use

Democrat @ xxx, Republican
Rivals Erontrunners
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Personal Use

tumblr.

Foliow the biogs youve been heanng about.
Share the things you love.




Business Use
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= Select Tenders

Dur Story They're back and better than ever.

carses
Locations

Search

Contact Us

Sarvices

{1} Websites

Qur food.
Your
Questions.

The taste you love and
love to share.
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Organizational Use
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Case Study: the Gulabi Gang

* |In India, a group of individuals known as the Gulabi Gang is standing up for women.
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Discussion

 How can social media be utilized more effectively with this case study?
 What went right and what went wrong?
 |sviolence the answer?

 Why did the women of the Gulabi Gang resort to such drastic measures?
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